Announcing Virginia is for Restaurant Lovers Takeout Week
~ VTC and VRLTA to encourage takeout from local restaurants March 30-April 5, 2020 ~
RICHMOND – To support restaurants across the Commonwealth that have been forced to close
dining rooms due to the coronavirus (COVID-19), Virginia Tourism Corporation (VTC) and
Virginia Restaurant, Lodging, and Travel Association (VRLTA) have announced Virginia is for
Restaurant Lovers Takeout Week.
Beginning Monday, March 30, VTC and VRLTA are encouraging Virginians who are able to
participate in the takeout challenge by ordering takeout, delivery, or curbside pickup from area
restaurants throughout the week.
VTC and VRLTA will partner with destinations across the state to help encourage the support of
local restaurants across the Commonwealth. Participating partners and consumers should use
the hashtag #VirginiaEatsLocal when posting on social media.
Virginia Tourism will also sell limited edition “Virginia is for Restaurant Lovers” t-shirts, with a
portion of the proceeds donated to local relief efforts for food service workers in crisis.
“Virginia’s restaurant industry has been hit especially hard during this time,” said Eric Terry,
President of Virginia Restaurant, Lodging, and Travel Association. “Restaurants are so
vital to our economy and we encourage those who can afford to do so, to continue to help out
these establishments that have helped to put Virginia on the map.”
“Virginia has some of the finest restaurants anywhere in America,” said Rita McClenny,
President and CEO of Virginia Tourism Corporation. “We hope that by participating in
Virginia is for Restaurant Lovers Takeout Week, Virginians will be reminded about the fantastic
food options right in our backyard and how important they are to localities and their citizens
especially during this time.”
The foodservice industry follows strict local public health guidelines. To meet these guidelines,
restaurants have safety protocols and best practices in place. Virginians are encouraged to
avoid traveling if sick, maintain at least six feet distance from others and to wash hands often.
For more information, visit virginiaisforrestaurantlovers.com.
About Virginia Tourism Corporation
Virginia Tourism Corporation is the state agency charged with marketing the Commonwealth as
a premier travel and film destination. Last year, visitors to Virginia spent $26 billion, which
supported 235,000 work opportunities and contributed $1.8 billion in state and local taxes. To
learn more, visit virginia.org.
About Virginia Restaurant, Lodging, and Travel Association
The Virginia Restaurant, Lodging & Travel Association is the unified voice for the restaurant,
lodging, travel and hospitality suppliers associations. The association creates value for

members by promoting the legislative interests of the industry, providing cooperative marketing
and educational opportunities while protecting free enterprise.

